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ABSTRACT

The construction of buildings that meet “green” certification standards - confirming their environmental, economic,
and social benefits—has become an established global trend. Both “green” construction and “green” certification
receive extensive media attention. The adoption of the Russian National Standard (GOST R) for “green”
construction of multi-apartment residential buildings in fall 2022 has intensified discussions about its benefits.
Positioned as an alternative to internationally recognized foreign private standards, GOST R has the potential to
achieve global status, further emphasizing the need for media coverage. Effective communication of the advantages
of green construction plays a critical role in fostering public awareness and engagement, particularly in the context
of Russia’s broader sustainability policies. The Moscow region is one of Russia’s leading centers for green
construction. Media representation of its advancements is essential for expanding public support. This study
analyzes survey responses from 709 residents of the Moscow region, examining their interest in and engagement
with information on green construction. The research identifies key differences across four age groups regarding
preferred content, communication channels, and information formats. The findings contribute to media and
sustainability studies, offering insights into effective public engagement strategies in the context of green
construction.

Keywords: sustainable construction, green certification, media representation, public perception, environmental
communication, information dissemination, green urban development.

INTRODUCTION

Currently, green construction is developing worldwide, driven by the acceleration of urbanization, technological
advancements, and the increasing environmental impact of cities. According to the United Nations, cities and
megacities - centers of economic growth that contribute approximately 60% of global GDP - account for about 70%
of global carbon emissions and over 60% of resource consumption (United Nations, n.d.). The certification of green
buildings plays a crucial role in promoting green construction and facilitating the ESG transition of the global
construction industry (Alabuzhin 2021; Guterres, 2020; Semenova, 2023). On September 9, 2022, Rosstandart (the
Russian Federal Agency for Technical Regulation and Metrology) approved the National Standard for Green
Construction of Multi-Apartment Residential Buildings (GOST R) (Federal Agency for Technical Regulation and
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Metrology, 2022), developed by Dom.RF JSC. This standard came into force on November 1, 2022. Paragraph 3.1
of this document defines a green multi-apartment residential building as "a building that comprehensively minimizes
anthropogenic impact on the environment and creates favorable living conditions for people at all stages of the life
cycle of a capital construction project, in accordance with the relevant 'green’ criteria - environmental, social, and
economic."”

Environmental criteria assess the sustainability of construction sites, infrastructure, and surrounding areas; the
environmental impact of construction processes, materials, and finishing; and the sustainability of waste disposal
practices for both construction and household waste. Social criteria evaluate the safety and convenience of
residential premises and infrastructure, including accessibility for individuals with disabilities. Economic criteria
measure the resource efficiency of the construction process and the reduction of operating costs for residents, such
as electricity and water consumption. Efforts to develop a domestic green certification system began in 2010, but its
active advancement was only possible after March 2022, when foreign green standard operators ceased their
activities in Russia, leading to the suspension of certification for over 150 projects. These foreign operators
primarily include the most influential and internationally recognized private green certification systems - BREEAM
and LEED.

According to the 2022 UN report, "79 countries have their own national certification systems." However, BREEAM
and LEED continue to dominate, particularly in the evaluation of construction projects for international sports,
cultural, and business events. Their influence is also expanding within residential real estate certification. For
instance, in France, the national standard HQE (Haute Qualité Environnementale) - developed in 1992 by the French
NGO ASSOHQE (Association pour la Haute Qualité Environnementale) - has been applied to only 469 projects,
whereas BREEAM certification has been used in 3,370 projects. This demonstrates that green certification, along
with its associated organizational, promotional, educational, and awareness-raising efforts, serves not only a
humanitarian purpose but also business objectives (Kutyrkina, 2023; National PPP Center & DOM.RF, 2022).
Given the UN’s goal of establishing a global fund for net-zero carbon emissions buildings - both newly constructed
and renovated - by 2050, the market for green certification is expected to become increasingly competitive and
lucrative (GlobalABC, 2022; Guterres, 2020). As a result, the development of Russian green standardization will
take place within an intensely competitive landscape, where media coverage will play a pivotal role in shaping
public and industry perceptions of the Russian standard and the benefits of green construction. Effective
communication will be essential to ensure that all stakeholders in the construction sector, their partners, and Russian
citizens - eventually extending to the Eurasian Economic Union - fully understand and support green initiatives.

Literature Review

A unique feature of media coverage of the “green” transition in construction is the central role played by the World
Green Building Council (WorldGBC), an intergovernmental network organization that unites green building
councils in more than 70 countries, including Russia and CIS countries (World Green Building Council, n.d.). The
WorldGBC has been a key initiator and coordinator of international efforts to advance green construction practices
since 1999. The WorldGBC’s official objectives include “creating sustainable and decarbonized built environments
for all” and “collaborating with businesses, organizations, and governments to achieve the ambitions of the Paris
Agreement and the United Nations Sustainable Development Goals (SDGs).” These objectives emphasize the
importance of integrating sustainability and decarbonization into construction practices while aligning with global
efforts to combat climate change. The Paris Agreement on Climate, adopted in 2015 by 194 parties (United Nations,
2015), sets the ambitious goal of significantly reducing global greenhouse gas emissions. It aims to limit the global
temperature increase this century to 2 degrees Celsius, while pursuing efforts to further restrict it to 1.5 degrees
Celsius. Sustainable construction is closely tied to four of the 17 Sustainable Development Goals (SDGs) outlined
by the United Nations for the period up to 2030:

Goal 13: Climate Action — Reducing emissions and mitigating climate change.

Goal 7: Affordable and Clean Energy — Ensuring access to renewable energy sources.

Goal 11: Sustainable Cities and Communities — Creating environmentally friendly urban spaces.

Goal 12: Responsible Consumption and Production — Promoting efficient resource use throughout the
construction cycle.

These goals underline the critical role of green construction in the global sustainability agenda, emphasizing its
environmental, economic, and social dimensions.
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Media serves as an important tool in promoting green construction by framing public discourse and highlighting its
environmental, economic, and social advantages (Dyachenko, 2016; Ivanter and Kudiarov, 2017; Osipova, 2023;
Siddiqui, 2023). Key coordinators of media coverage of green construction and technology adoption focus on setting
a climate-focused agenda. Through collaboration with enterprises, organizations, governments, and media outlets,
significant initiatives have been undertaken, including:

e Developing recommendations for covering green construction in media.

e Organizing international and national conferences, press events, and special projects.

e Disseminating educational and promotional content about the benefits of green construction.

e These efforts aim to increase public awareness and support for green construction as a solution to climate

change and urban sustainability challenges.

While the climate-focused narrative has been instrumental in advancing public awareness of green construction, it
has also drawn criticism for its reliance on dramatic and fear-based messaging (Koonin, 2021; Korytny, 2021;
Panasenko, 2024; Roginko, 2019). For instance, some researchers argue that media often employ “catastrophic
scenarios” and “emotive narratives” to captivate public attention and garner support for the green agenda (Maibach
et al., 2008; Radina and Bobkova, 2019; Schneider, 1989). These strategies, while effective in mobilizing action,
may oversimplify the complexities of climate issues or create resistance among certain audiences.
Additionally, studies highlight the challenges faced by media in presenting balanced and objective perspectives.
Commercial imperatives and journalistic norms often compel media to showcase contrasting viewpoints on green
construction, which can dilute the urgency of climate-focused messaging (Kolesnichenko et al., 2017; Nosty, 2009;
Osipova et al., 2023). Moreover, the growing influence of public relations and the shift in information sources from
scientists to broader stakeholders further complicate the narrative, as noted by Schéfer and Painter (2020).
In the Russian media landscape, significant attention has been given to key developments in green construction,
such as the adoption of the GOST R green standard and major industry conferences organized by the Ministry of
Construction and Dom.RF. However, studies reveal that green construction remains underrepresented in business
media compared to other sectors of the economy, such as artificial intelligence, renewable energy, and smart city
technologies (llchenko, 2022; Rastorguev, 2022). Despite this, the integration of green technologies into
construction is expected to gain increasing media attention, particularly as its connections to high-priority sectors
become more apparent (Tolkachev et al., 2023). International studies provide additional insights into audience
perceptions of green construction. For example, research by Shen and Li (2023) on green housing in China
highlights that public attitudes toward green construction are shaped by knowledge of regulatory frameworks,
technological solutions, education levels, and incentives. Positive societal sentiments are largely centered on the
environmental, social, and economic benefits of green housing, while concerns primarily revolve around its higher
costs. Such findings underscore the importance of tailored media content that addresses public concerns while
emphasizing the advantages of green construction. Research emphasizes the significance of positive framing in
advancing green innovations. Schéfer and Painter (2020) argue that optimistic narratives highlighting the benefits of
green transitions are more effective in fostering public support than fear-based messaging. Media’s role in creating
and promoting such narratives is therefore critical in shaping public perceptions and encouraging pro-environmental
behaviors. The literature highlights the critical role of media in promoting green construction as part of the global
climate agenda. By framing public discourse, fostering awareness, and emphasizing the multifaceted benefits of
green construction, media serves as a bridge between technical advancements, policy initiatives, and societal
engagement. However, challenges such as balancing objectivity, addressing audience concerns, and overcoming
commercial pressures require continued exploration to optimize media’s impact in this domain. Given that the
implementation of "green" technologies in residential construction and the evaluation of "green" housing using
domestic standards require media support, the aim of the study was to identify the content that generates the greatest
audience interest, as well as the most in-demand channels and formats for disseminating information on the adoption
of "green" technologies within the framework of the "green" agenda.

MATERIALS AND METHODS

This study is based on an online survey conducted in the Moscow region via Google Forms. Moscow and the

2 "

Moscow region were selected due to their leading role in Russia’s "green" real estate sector.
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According to the 2022 ESG, Decarbonization, and Green Finance Report, Moscow accounted for 8.4 million m2 of
green construction, and the Moscow region 4 million m2, making them key innovation leaders influencing
sustainable development across the country.
The survey, titled "Implementation of Green Technologies in Construction in the Moscow Region," was conducted
from March to May 2023. The questionnaire introduced respondents to the environmental, social, and economic
benefits of green buildings. It included:
o Demographics: Gender, age, education, place of residence, and interest in improving housing sustainability.
e Eligibility: Participants had to reside in or plan to buy/rent property in the Moscow region.
e Survey Distribution: Shared with individuals 17+ years old, mainly students who also invited older
participants.
The questionnaire consisted of four sections on various aspects of green construction adoption. One section focused
on the demand for green building information, which is analyzed in this study.
After testing and refining, the survey was distributed among university and college students, who further involved
older respondents. A total of 709 participants (17—75 years old) took part:
e 53.7% women, 47.3% men
o  85.9% expressed interest in improving their housing sustainability
e Respondents were divided into four age groups based on their real estate plans:
e 17-21 years (223 people): Students or young professionals dependent on parents; potential buyers/renters
in the next five years.
22-35 years (174 people): Young professionals with independent income, currently seeking housing.
o 36-54 years (209 people): Individuals with stable income, improving housing and supporting children’s
real estate investments.
e 55+ vyears (103 people): Homeowners with financial means to upgrade housing and assist
children/grandchildren.
Respondents were asked about:
o  Preferred green building information
e  Preferred channels and formats for obtaining this information
e Semi-closed multiple-choice questions were used, allowing for both predefined and open-ended responses.

RESULTS AND DISCUSSION

Demand for Information on "Green" Construction among Residents of the Moscow Region
In response to the question, "What information on 'green' construction do residents of the region need?",
respondents could select one or more options from the following:

¢ Information on current environmental issues;

o Information on the implementation of "green" technologies in residential construction;

¢ Information on innovative "green" developments in residential construction.

e Respondents were also allowed to propose their own answers or state that they did not require any

information on this topic.

The responses aimed to gauge interest in learning about existing "green” technologies and the future of "green"
construction. The inclusion of "current environmental issues" as an option, though not directly linked to “green™
construction, was justified by the Russian "green" building standards. These standards include "environmental safety
of the territory” as one of the ten assessment categories, along with general criteria such as environmental site
requirements, air quality, and proximity to water bodies. Additionally, previous studies have shown that
environmental conditions significantly influence housing choices for purchase or rent. For example, the 2020
Yandex Real Estate survey identified the environment as one of the top ten critical factors in housing selection
(Yandex Analytics, 2021).
Out of 709 survey participants, only 21 respondents (3%) indicated that they did not require information on ecology
or "green" construction. A majority (96.6%) selected between one and three options from the list. Among them,
1.8% provided additional responses, and 0.4% declined the given options and provided their own. Overall, 97%
expressed an interest in information related to environmental issues and the development of "green” construction.
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Respondents showed the highest interest (67.8%) in information on the implementation of "green” technologies in
residential construction, followed by current environmental issues (65.3%) and innovative "green” developments
(49.6%). By age group, the highest percentage of respondents disinterested in such information was in Group 4 (55+
years), while the lowest was in Group 1 (17-21 years). However, the difference across age groups was minimal
(2.1%), highlighting a consistently high demand for information across all demographics (see Table 1).

Table 1. Demand for information on environmentally safe ("green™) technologies
in residential construction by age groups.

N Answer Options 17- 21 years 22-35 years 36-54 years 55+ years
(223 respondents) (174 respondents) (209 respondents) | (103 respondents)
Count % Count % Count % Count %
1. Information on current 166 745 102 58.6 135 64.6 60 58.5
environmental issues
2. Information on the 140 62.8 130 74.7 141 67.4 71 68.9

implementation of "green”

technologies in residential
construction

3 | Information on innovative "green"” 122 54.7 86 49.4 96 45.9 55 53.4

developments in residential
construction

4. No information needed 4 1.8 6 3.5 7 3.3 4 3.9

An analysis of message content priorities across age groups shows that among the 22-35, 36-54, and 55+ age
groups, the most sought-after information (at least 67.4% of respondents) concerns the experience of implementing
"green" technologies—specifically, technologies already used by developers in completed and ongoing projects.
Additional responses highlighted a strong desire for information on the advantages of “green™ buildings, including
“honest assessments of their pros and cons” and benefits for buyers. Respondents also expressed interest in how
"green"” technologies impact the health of residents in these buildings. Furthermore, they emphasized a growing
demand for information on the application of "green" technologies in real, ongoing construction projects and
properties being considered by potential buyers. This need has become increasingly relevant with advancements in
information technology and artificial intelligence. Some critical respondents suggested including developers' names
in materials about unsuccessful implementations of "green" technologies. The 17-21 age group prioritized
information on current environmental issues, reflecting their strong engagement with environmental concerns.
However, in all other groups, at least 58.5% of respondents also deemed this information relevant, indicating a
broader interest among buyers and renters in the environmental quality of their housing and its surroundings.
Comments frequently highlighted the importance of eco-friendly waste disposal and the absence of landfills near
construction sites. Respondents expressed comparatively lower interest in innovative "green" developments in
residential construction. However, the youngest (17-21 years, 54.7%) and oldest (55+ years, 53.4%) age groups
were the most interested in the “green™ future of construction. This interest is linked to the younger generation's
anticipation that innovations will become mainstream technologies in the homes they will rent or buy soon. For the
older group, interest stems from the growing role of innovations in improving life quality and longevity, as well as
the traditional involvement of this group in financially supporting their children and grandchildren in acquiring
housing. In the 22-35 and 36-54 age groups, 49.4% and 45.9% of respondents, respectively, showed interest in
innovative "green" developments, indicating that nearly half of these groups consider this information relevant.
Notably, many respondents expressed a desire to learn specifically about Russian "green" developments in
residential construction.

Demand for Information Channels on ""Green'" Construction among Residents of the Moscow Region

To identify the preferred channels for receiving information on the implementation of "green" technologies,
respondents were asked to select one or more options from 11 proposed channels. These included a range of sources,
from federal media to blogs and social networks of construction departments and companies. Respondents could
also suggest their own options. A total of 99.7% of respondents specified their preferred channels for obtaining
information on the topic. Among the overall sample, the most preferred channels were federal media (65.4%) and
media outlets specific to Moscow and the Moscow region (60.6%). Conversely, the least preferred channels were
blogs of construction associations and forums (25.5%), specialized blogs of construction companies (26.7%), and
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social networks of construction associations and forums (31%). As anticipated, preferences for information channels
on the adoption of "green" technologies in construction varied by age group (see Table 2).

Table 2. Preferences of residents of the Moscow Region for information channels on the implementation
of "green" technologies in residential construction.

N Survey Question 17- 21 years 22-35 years 36-54 years 55+ years
(223 respondents) (174 respondents) (209 respondents) (103 respondents)
Count % Count % Count % Count %
1. Official federal media of 162 72.6 107 61.5 135 64.6 65 63.1
Russia
2. Official media of Moscow 142 63.7 94 54 126 60.3 71 69
and the Moscow region
3 Government websites of 93 41.7 59 33.9 76 36.4 57 55.3
Moscow and the Moscow
region
4. Social media of the 115 51.6 84 48.3 77 36.8 39 37.9

governments of Moscow
and the Moscow region
5. Blogs of the governments 85 38.1 66 37.9 48 23 24 23.3
of Moscow and the
Moscow region

6. Official websites of 82 36.8 67 38.5 61 29.2 45 43.7
construction associations
and forums
7. Social media of 82 36.8 64 36.8 44 21 29 28.2
construction associations
and forums
8. Blogs of construction 72 32.3 55 31.6 35 16.7 18 175
associations and forums
9. Official websites of 98 43.9 89 51.1 98 46.9 51 49.5
construction companies
10. Social media of 90 40.4 83 47.7 57 27.3 30 29.1
construction companies
11. Blogs of construction 70 314 51 29.3 48 23 20 19.4
companies
12. Other 2 0.9 - - 2 0.9 - -
17 8.1

In the three age groups of 17-21, 22-35, and 36-54, federal media were identified as the most popular information
channels. Media outlets of Moscow and the Moscow Region ranked second in these age groups. In the 55+ age
group, the same channels were the most preferred; however, the media of Moscow and the Moscow Region ranked
first, while federal media of Russia occupied the second position. This indicates a consistently high demand for
federal (at least 61.5%) and Moscow regional (at least 54%) media among respondents across all age groups.

Blogs were the least popular information channels for "green" construction across all age groups (no more than
38.1% of respondents). However, blogs of the governments of Moscow and the Moscow Region were consistently
prioritized in all groups, likely due to the expectation of greater reliability from official regional authorities.
Respondents aged 1721 and 22-35 rated blogs of construction associations and forums slightly higher than blogs of
construction companies. Conversely, respondents aged 36-54 and 55+ expressed a preference for blogs of
construction companies, with blogs of construction associations and forums occupying the lowest positions (16.7%
and 17.5%, respectively).

Official websites and social networks were ranked between the most and least popular channels. The difference in
preferences for various websites and networks was 34.3%. Government websites of Moscow and the Moscow
Region were the preferred information channels among respondents aged 55+ (55.3%), while respondents in other
groups prioritized official websites of construction companies (43.9% to 51.1%). Although official websites of
construction associations and forums were among the least preferred sources of information on "green"
technologies, they were still considered relevant by 43.7% of respondents aged 55+. Social networks were more
popular than official websites among respondents aged 17-21 and 22-35. Across all age groups, social networks of
the governments of Moscow and the Moscow Region and social networks of construction companies were

144



International Journal of Ecosystems and Ecology Science (IJEES) Vol. 15 (1): 139-150 (2025)
https://doi.org/10.31407/ijees https://doi.org/10.31407/ijees15.1

consistently preferred, while social networks of construction associations and forums were the least favored.
Notably, at least a third of respondents across all age groups preferred to receive information on "green”
technologies in construction through multiple channels, including federal and Moscow regional media, official
websites, social networks, and blogs. This preference for multi-channel information was particularly evident among
respondents aged 17-21 and 55+. Additional suggestions from respondents highlighted independent media, blogs by
independent experts, and influencer channels with significant followings as valuable sources of information.

Demand for Formats of Information on "'Green' Construction among Residents of the Moscow Region

The final question posed to survey participants concerned their preferred formats for receiving information.
Respondents were offered options such as interviews, reviews of residents' opinions from apartments and houses
where "green" technologies were implemented in construction or renovation, and special events for potential buyers
explaining the advantages and prospective benefits of “green" technologies. To specify the desired content for
interviews, participants were offered potential interviewees, including scientists, experts, construction department
leadership, and construction company management. In response to the question about preferred formats for
receiving information on scientific discoveries and the implementation of "green" technologies in residential
construction, 99.7% of respondents selected between three and six options from the provided list, with 0.7% offering
additional suggestions. Across the overall sample, the most popular formats were:

Interviews with scientists developing "green" technologies for housing construction (64.6% of respondents);
Interviews with experts assessing the effectiveness of "green" technologies in housing construction (60.4%);
Reviews of opinions from residents of apartments and houses where "green" technologies were implemented
(59.1%).

Nearly half of the respondents (46.7%) expressed interest in special events for potential buyers, which explain the
advantages and long-term benefits of "green" technologies. The least preferred formats were interviews with
construction company management (29.2%) and construction department leadership (27.8%).

The most popular formats across all four age groups were interviews with scientists, reviews of residents' opinions,
and interviews with experts. In the 17-21, 36-54, and 55+ age groups, interviews with scientists ranked first (62.1%
to 65.9% of respondents). In the 22-35 age group, reviews of residents’ opinions were the top choice (66.1%).
Interviews with experts, which ranked second in the 36-54 group and third in the remaining groups, were favored by
55.6% to 65.1% of respondents. This demonstrates that more than half of the respondents prefer to receive
information "first-hand" from the developers of "green" technologies, as well as from users and professionals who
assess their quality, impact on human health, and the environment (Table 3).

Table 3. Demand among Moscow Region residents for formats of information on scientific discoveries
and the implementation of "green" technologies in residential construction.

N Survey Question 17- 21 years 22-35 years 36-54 years 55+ years
(223 (174 respondents) (209 (103
respondents) respondents) respondents)
Count % Count % Count % Count %
1. Interviews with scientists developing 147 65.9 106 60.9 139 66.5 64 62.1

"green" technologies in the field of
housing construction

2. Interviews with the leadership of 57 25.6 53 30.5 57 27.3 30 29.1
construction departments

3 Interviews with the leadership of 59 26.5 60 345 56 26.8 32 311
construction companies

4. Interviews with experts evaluating the 124 55.6 103 59.2 136 65.1 60 58.2

effectiveness of implementing “green”
technologies in housing construction

5. Reviews of opinions from residents of 125 56 115 66.1 115 55 62 60.2

apartments and houses where "green”
technologies were implemented in

construction or renovation

6. Special events for potential buyers 110 49.3 97 55.7 86 41.2 41 39.8

explaining the advantages and

prospective benefits of "green”

technologies
7. Other - - - - 3 14 4 3.9
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The greatest differences among age groups were seen in the interest in special events explaining the benefits and
prospective advantages of "green" technologies in housing construction. This format, which emphasizes interactivity
and participant engagement, was most popular among respondents aged 17-21 and 22-35, ranking slightly below
interviews with experts. Although interest in this format was lowest among respondents aged 36-54 and 55+, over
one-third of these groups still expressed interest, highlighting its potential appeal across all age categories.

The least popular formats across all groups were interviews with the leadership of construction companies and
departments. In the 22-35 group, slightly more than one-third of respondents supported interviews with construction
company leaders, while in other groups, this figure ranged from 26.5% to 31.1%. Interviews with construction
department leaders showed even lower demand, ranging from 25.6% to 30.5%. This indicates that officials and
company leaders lack the expert image perceived by actual and potential housing buyers and renters, are not seen as
public figures, and are not associated with innovation in construction.

The study revealed that information on the implementation of "green" technologies in residential construction
generates strong interest and is in high demand among most Moscow Region residents (Korytny and Veselova,
2022; Panasenko et al., 2024). Respondents across all age groups expressed interest in learning about current
environmental issues, the adoption of "green” technologies, scientific advancements, and the experiences of "green”
building residents. They seek scientifically validated, practical insights into the benefits and current advantages of
"green” buildings, as well as information on future developments and ongoing research in "green” technologies. This
is the part of the process which was named by Rednikova (2023) as “formation of ecologically significant behavior
of people”. Concerning Moscow residents, this was also noted by Grigorieva & Nikulshin (2022), who admit that
the problem of new 'green’ means of transport interests the majority of citizens.

Despite the prevalence of social media, especially among younger respondents, federal and Moscow regional media
remain the most trusted channels for disseminating information about "green” construction (Gluch and Stenberg,
2006). Younger audiences, however, also demand innovative information channels and formats, including
influencers and bloggers outside the construction sector but knowledgeable about "green" technologies. This
coincides with the conclusion drawn by Bekezhanov et al. (2023) and Yessenbayev et al. (2024), who stress that
regional authorities contribute the most to green development and other socially significant projects.

The study highlighted the need for construction departments and companies to engage more actively with federal
and regional media, influencers, and bloggers. Bogolyubov (2023) and Sergeeva et al. (2023) also noted the
connection between the economic sector and the green agenda. Karshalova et al. (2025) and llina et al. (2024)
studied that green technologies may positively influence tourist sector and hotel business. Thus, the entities, directly
involved in implementing and certifying “green" technologies, require strong professional expertise and credibility.

The low interest in information from practitioners across all age groups underscores the lack of emphasis by
construction leaders on building an expert reputation in "green" construction and certification. It also reflects
insufficient media engagement and the need to generate relevant content to broaden public support for "green"
construction. The research also identified age-based differences in information preferences, channels, and formats,
which journalists and bloggers can leverage to tailor materials on the adoption of "green" technologies in
construction.

CONCLUSION

e The adoption of "green" technologies is now an essential global trend in both urban and rural construction.
Advances in scientific discoveries and technological innovations in "green" construction are creating
opportunities to expand the number of buildings that are more environmentally friendly, healthier for
occupants, socially beneficial, and cost-efficient. In an era of increasing "media saturation," where media
images and publications significantly influence public consciousness and decision-making, robust media
support is critical to advancing "green" construction. Such support is necessary to expand the network of
stakeholders - including academic and educational institutions, construction departments, companies,

146



International Journal of Ecosystems and Ecology Science (IJEES) Vol. 15 (1): 139-150 (2025)
https://doi.org/10.31407/ijees https://doi.org/10.31407/ijees15.1

material manufacturers, financial institutions, and citizens—who are invested in the development of
"green” buildings.

e Given this, scientific discussions must focus on the specifics of contemporary media consumption across
different regions of Russia and the Eurasian Economic Union (EAEU), as well as the role of media in
promoting awareness of the environmental, social, and economic benefits of “green™ buildings. These
discussions should also explore effective methods of popularizing Russia’s National Standard for green
construction of multi-apartment residential buildings (GOST R) and potential adaptations for the EAEU.

e Another critical issue for scientific inquiry is the question of trust in media regarding topics that are both
vital to individuals - such as creating healthier cities and regions - and technologically complex. Journalists,
bloggers, and other media professionals working in cross-media environments require specialized
competencies in "green™ construction to utilize professional documents, materials, databases, and expert
insights effectively.

e Furthermore, considering the skepticism of some Russian climatologists towards the "green™ transition
narrative, Russia has the opportunity to position itself as a regional, and possibly global, leader in the
"green" agenda. Achieving this requires developing innovative media support strategies informed by
successful international practices. Notable examples from China, India, Singapore, and the UAE
demonstrate effective collaboration among design, construction, and evaluation stakeholders with media
platforms tailored to their audiences. These efforts include leveraging emerging and prospective formats,
identifying success factors in multi-platform dissemination, and adapting global best practices.

e However, attaining leadership requires more than just employing existing tools, such as demonstration
projects, ratings, rankings, blogs, microblogs, influencers, and specialized training programs for media
professionals. It calls for new ideas and synergistic solutions that enable researchers, practitioners, and
media professionals to actively engage audiences in a digitized, convergent, cross-media, and transmedia
environment. These initiatives should not only inform audiences about the benefits of "green" buildings for
health and environmental sustainability but also encourage collaborative participation in the development
of "green" construction as a means of fostering corporate and individual responsibility.

e Ultimately, such efforts contribute to improving the ecological, economic, and social conditions of the
country and its regions.
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